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The Challenge

Bring clarity, dominance and consistency to the
use of the Town of Markham brand.



Issues

Brand system

. No branding system

. Broad array of Town, facility and program logos
Logo guidelines

. Logo guidelines not followed
Outside signs

. Eight categories

. Minimal Town of Markham branding

. Replacement program

Markham Museum
. New logo/sign for revitalized facility



Current Logo Variations
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Markham Brand System

Objectives

Effectively link Town of Markham facilities, operations,
programs and services in a brand family

Position the Markham brand as the “Master Brand” in
sighage and communications

Create a system that is simple, easy-to-understand and
Implement

Accommodate future growth and inclusion of new
components and programs

Provide guidelines for use of the Markham brand



A Brand System with consistent
use of brand identifier and naming
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FOUR SEASONS
Four Seasons

Hotels and Resorts
Corporate Logo

Independent Entities

Y \J \J A\ A\ Y

Four SEASONS HOTEL Four SEAsoNS HOTEL LW/ 97'1 THE RITZ-CARLTON Four SEAsoNs Four SEASONS

At Goorge 7 2E T LESE Eliiragre Gorr CLuss VACATION OWNERSHIP
.};ﬂi _lf;.ﬂ WI A Foum Seasnys Horee
A Foun Saasoss Hore,
Four Seasons Four Seasons Non-Branded Logo Non-Branded Logo Membership Four Seasons

Hotels and Resorts Hotels and Resorts Service Logo Vacation Ownership

Property Logo Property Logo without Property Corporate Logo

with Property Specifier

Name Specifier

— $

54 \J \j Y
Four SEAsSONS
Govr Cuun
6 0 4 § i

Four SEAasons HOTEL Founr Seasons HoTeL Four Szasons REsorT Foun Seasons REsoRT Membership
— — e Service Logo
THE SpA F1TNESS CENTRE GoLr COURSE TENNIS CENTRE with Property

Specifier

Guest Service Logo
without Property
Specifier

$

Four SEAsoNS RESORT
Tl at Fmtbomen Hy
THE SpaA
Guest Service Logo

with Property
Specifier

Guest Services

&

Foun Seasons HoTeL
Adandtz

FITNESS CENTER

Guest Services

Guest Services

$

Four SeAsons RESORT
Tt ad Fenbiaran By

GOLF COURSE

Guest Services

Guest Services

$

Four SeAsons RESORT
et i Femdearan Bz
TENNIS CENTRE

Guest Services



Brand System
where Sub Brands
predominate
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Brand System with
strong Master Brand
and Sub-brands

PORSCHE
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Boxter 911 Carrera Cayenne
Boxster S 911 Carrera S Cayenne S
911 Carrera Cabriolet Cayenne Turbo

911 Targa
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911 Carrera 4S Cabriolet
911 Turbo

911 Turbo Cabriolet

911 Turbo S Cabriolet
911 Turbo S

911 GT3



4.

Proposed Markham Brand System

Master Brand (Town of Markham logo)
Logo always present
Adds value to sub brands and programs
Variant of Town of Markham logo used to identify Business Enterprises etc.

Sub Brands
Independent operational identity
Enhance Master Brand value and image
Sub Brand logo & content dominant
Town of Markham logo present

Strategic Programs
Town priority, Council-endorsed, long-term
May have program logo/graphic identifier
Town of Markham logo dominant

Other
Non-strategic programs, departments, committees, task forces do not have logos
Town of Markham logo present



Master Brand System
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Sub Brands

Markh
213 Theatre (PRES

For Performing Arts

2774

Markham Public Libraries

Separate identity, complement Town of Markham brand values

Graphics & logos consistent with Markham brand values

Sub brand logo and content dominant

Markham logo present in prominent position



Sub brand logo with Town logo

FLORENCE CARLYLE: AGAINST ALL 0DDS
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47 paintings by wonderful Canadian post-impressionist painter of women.

Organized by Museum London

PEAKS AND TOTEMS: ONE MAN'S PASSION FEBRUARY 370 APRIL 17
A personal collection of 30 works deplcting the splendour of the Canadian
mountaing and miystery of totem poles.

FIELD STUDIES: PICTURING FLORA IN CANADIAN ART

MARCH 3 TO MAY 1

200 years of floral work in & variety of media by Milne, MatDonald,
Casson, Bayfield, Bringas and more,
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FIELD STUDIES: PICTURING FLORA IN CANADIAN ART
MARCH 3 TO May 1

CHILDHOOD REVISITED
OPENS MAY STH

PEAKS AND TOTEMS: ONE MAN'S PASSION
CONTINUING UNTILAPRIL 2TTH
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Strategic Programs

Town priority, Council-endorsed, multi-year
programs may have program logo

Town logo Is the dominant “signature” logo

 Program logo is no more than 75% the size of
the Town logo
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Program logo with Town logo
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Logo Guidelines
Master Brand

Preferred logo has no tag

— “Mark of Excellence”/ “Canada’s High Tech Capital”
used as appropriate

— No other tag lines to be used
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IMARK

of

Colour logo is black & red

— Optional versions: all black, “reverse”, gold (reserved
use)
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Logo Guidelines
Master Brand

Logo should be on uncluttered, preferably white,
background

Logo should be in dominant position
— Bottom right or centre

— Masthead

— Front and/or back cover

Logo has “safe zone” around it

— Equivalent to the width of the top of the “M”
checkmark



Logo Guidelines
Sub brands & programs

Colours complement and are compatible with Town logo
All logos have black & white and reverse versions

Logos do not use “checkmark” or other elements of
Town logo

Town logo generally positioned lower than sub brand or
program logos but not directly under them

Program logos are no more than 75% the size of Town
logo

Sponsor logos are no more than 75% the size of
program logos



QOutside Signs

Categories
— Community Centres
— Cultural Facilities
— Heritage District
— Parks
— Fire & Emergency
— Libraries
— Recycling Depots
— Cemeteries
— Town Welcome



Community Centres
Town owned & operated
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Community Centres

Town owned, Board directed
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COMMUNITY CENTRE

20 Water Street

Markham Seniors

Activity Centre N TOWN OF MARKHAM

22 Water Street




Cultural Centres
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Heritage District
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Parks




Fire & Emergency
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Libraries
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Recycling Depots
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HOURS
OF OPER ATION:

Tuesday 12 .00 noon - 800 pm

Thursd 00 noon - 8:00 pm
Saturday 8:00 am - 4:00 pm




Town Welcome
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QOutside Signs

Branding Recommendations

— Develop sign “Family” system
— Establish capital budget for sign replacement

— Phase in replacement over 3-4 years based
on age and/or sign category

— Include Markham logo as signs replaced
— New park signs planned for 2005



Markham Museum
Proposed new logo

MMAURSKEHUAMM @ RSKEHD




Markham Museum

Proposed entrance sign
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Recommendations

The proposed Town of Markham Branding
System and logo guidelines be adopted

Develop outside sign “family” system

Develop outside sign replacement
program with capital to be set aside over
3-5 years

The proposed Markham Museum logo and
entrance sign be approved



