Lifestyle Retail Trour

May: 11-18), 2005
Chicage/Cleveland: & Washingten/Charlotie

Summary Presentation to
Development Services Committee
June 24, 2008



PUrpose of the Tour

Visit examples ofi Lifestyle centres;in
Rertherm climate contexts

Review: leading| est: practice medels fior
etall mixed use: develepment

Determine guiding| principles; for
developing lifestyle centres



Characteristics of Lifestyle Centres

Outdeor retailing — net an enclosed mall

Mixea=use,, multi sterey with' residential/office
GVer retaill hase

Pedestrian: oniented Urdan ‘street’ retail fiocus,
usually” supported by convenient culi side or
angledi parkingl aleng the street edge

Up scale: market locations, generally nigher end
letailers

Mix et nationals and locall retailers to create. a
Unigue retaill destination



Characteristics of Lifestyle Centres

IHIghr guality’ epen space amenities, pulblic art
anadl pregrammanie facilities

IHIghr guality: design), materalsanalstieet
furniture

pically hetween: 200 and 400 theusand
sguare feet

Compact, pedestrian firendly, 1pased 6n
striuctured parking fremithe outset




Cleveland Chicago: Teul



Legacy Village

Cleveland Area
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Legacy Village
Cleveland Area
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Legacy Village
Key ehsenvations

Reliance on suiiiace parking), net cempact

oe muchr varety in finish materals, could
9 SImpIer

G00d pedestran focls 6 main: Street

Mature trees and geod!landscaping
Including pPermeter BUifer

Pedestrian COnNEeCctions constrained: vy,
fiencing



Crocker Park
Cleveland Area

.lg],“;‘g Gg ! u 'TEEHJ



Crocker Park
Cleveland Area
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Crocker Park
Key: ehsen/ations

Excellent pedestrian scale

Ge0od mix off Uses/Including residential
apeVve greund floer retall

Gooed overalllambience: and main street
character

HIght guality lanascaping treatment and
materails



The Glen

Chicage Area
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The Glen

Chicage Area
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The Glen
Key: ehsen/ations

Arlack of visiility” tormain: street firom: the: major
arterial

Good mix ofi Uses Including residentiall anove
greundileor retail

Good main street scale

Goeod! acecess ofiff the miner arterial inte the: main
street hub'

Suburban read standards leoked out off scale
WiIth the: develepment

Seemed! te have heavy competition frem neary
POWEI centres



Old Orchard

Chicago Area
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Old Orchard
Key: ehsen/ations

CUstomers prefer surface parking te structures

Retall s armalliconcept not a mainsstreet
envirenment

Seme: areas; off the retall Underutiized firom: peor:
layoeult

KIOSKS! IR main shepping traffic areas a mistake
There Is ner mix of uses, retail only

AmEnities package: excellent

NO eutdooer cale seatingl te animate exteror



Highland Park

Chicago Area
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Highland Park

Chicago Area




Highland Park
Key: Ohsen/ations

Goeod retaill mixed use il intoran: established
older suburkan main: street

On street parking surrounding the miill

Slipported by major Below, grade parking
facilities Which: are firee

Intermal conNECtioNS are: pedestrian enly
Consistent highr guality’ architectural treatment

Mixeal use bulldings with residential’ and effice
aloeve retall up te three storeys



Charoette \Washingten TFeur



Philips Place

- Charlotte Area




Philips Place

Key: Glsernvations

IHIghrquality mainrstreet envirenment With cinemaand
oetel anchoers

Mixedl use withy seme: residential anove greund flooer
retall

Separate office bullding onl adjacent site: should have
BEER palt of compléex

Geod angled parking treatment separated; oy
landscaping Isianads

HIgh guality’ landscaping buit neren site progiamming
places; geoed fountainrand puklic art

Relies primarily: on surface parking areund the perimeter
off the: retail

No: visibility inte main street from parallell arterial



Birkdale Village

Charlotte Area




Birkdale Village

Charlotte Area
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Birkdale Village
Key: ehsen/ations

Excellent pedestrian scaled main; street
Curved street pattern encourages pedestiian movement

Main street not visible fromr arterial; locationiis
destination oriented: retail

Excellent controlled architectural treatments and
streetscaping

Curside and angled parking aleng the retail edge and
the central greemway,

Tnree storeys rental residential units;above ground floor
retail, office integrated intor mixed use main| street
EnVvIrenMeERt, PIg BeX UL near main arteral

Highrquality: central landscaped greenway/, amenity.
feature spaces actively pregrammed

Road travel surfaces public, streetscapes and amenities
privately: owned and managed



Clarendon Market Commons
Washingten| Area
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Clarendon Market Commons
Key: Ohservations

Unban infillfofif a-mains arteriall, allf privately owned and
eperated Incluading rental apartments

U-Shaped, ene way: retail street withl cential park’ space
IS the focus

Central spacerfilleaiwith amenities Including fountains,
pavilions and childrents; playareund

Retall supportead by on Street parking
Office and residential anove set back firom! retail frontage

Parking structures accessed fromiretalli street and
surreUnding read network

Close access to transit

Development has acted as a catalyst for area
revitalization



Pentagon Row
Washingten; Area




Pentagon; Row
Key: Ohsen/ations

HyLra retall cemplex
Arterial eriented mixed use retail edge

Retall and residentiall mixed use precinct fiecussed on a
pedestrian only uran sguare epen to the: arterial

Large fermat storerand related retaill sevead: by sUlface
parkingl inked te sguare

Amenity. package, materals and design elements not of
significantly high guality

Geod relatenship etween eutdeo) calé seating| and
retaill edges



Bethesda Row
Washington Area
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Bethesda Row
Key: Ohsen/ations

Redevelepment and revitalization of an Inner
\Washingten subuilean centre

Reworked the facades of existing| street 1nte; a retail main
street

Refermatied a large fieodl store te have a Street presence

New il mixed use bulldings added with office and
residentiall albeve retail

Supported By en street parking| and ofi street parking
structures

Regional bike trail runs throughr the: core en a former: rail
alignment to connect to dewntewn



Emerging Principles:
Retalll centres; as a community focus

The centre should have: direct access from, or visual
relationship e a major street

he retail focus sheuldihave a pedestrian orientea,
Uifean Street: character

The retail layout shiould promoete: pedestiian movement
anadl circulation leo)es

Urkloan street” retailing sheuld e supperted: by
CONVERIENT CUID Side; parking

The centre shouldrhave public amenity focal features
and fiacilities; that accommedate pregrammed activities

The centre should have a mix ofi nationalland local
retailers to create a unigue community destination and
retaill expenence

Large format retall outlets should have a restricted
ground fleor footprint



The centre should incerporate a mix ofi uses including
Institutionall uses, offices and residentiall primarily in
vertically mixed use buildings

Upper residentiall flooerss sheuld e set: hack: te: allow: retail
chiaracter te dominate

The centre sheuld e develeped withr architectural
consistency, high quality’ Urban design:and material
treatments

he centre should e established withya structured
parking lecatien and phasing strategy. In place and
parking structures iImplemented from| the' ULSet

he centre should have on-site management te ensure
eperating and maintenance: guality: and facllitate
programming

Residentiall tenure should be flexible to evelve from
rental to ownership after retail stabilization



Tour Organization

3 MENLAS total prep. time

4weeks - administrative: assistant: to) hoek
lotel; flight etc andi speakers at each site,
PINGEr preparation

4 days — extraradmin. suppoestior final
BOEKINGS anal touF BINGEN PIep.

4.5 Weeks — Senior planner researching
and reviewingllecations and: ehiaining
jocall contacts



Tour Organization (continued)

SIWEEKS — Senior planner — presentations
& EPOItS

4 senior stalfr attendl 3 Y2 days
7. Councillers attend 322 days

Tetal Budget - $36,000 (1 2005 dellars) —
approx. $25,000 spent
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