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“A thriving city is a great place
to work and play. That’s
Markham today... a thriving city.”

— Markham Mayor Frank Scarpitti
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Goal: Foster lasting economic vitality and stability for
UBIA members, Main Street residents, Ward 3 Unionville
and the City of Markham




Unionville Business Improvement Area
Strategic Planning Committee

Rob Kadlovski - Owner, Old Firehall Confectionery; UBIA Board Chair
Andrew Black - Attorney; UBIA Board Member

Mary Pan - Mary Pan & Co. (retail marketing consultant)

Helen Argiro - Executive Director, Markham Arts Council

Robert Hyland - Robert Hyland + Associates (marketing & design)
Christie Day - Daywriter (writing/editing, strategic marketing)

Judi Mcintyre - Executive Director, UBIA
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Jim Jones - Regional Councillor

Don Hamilton - Ward 3 Councillor

Sandra Tam - Markham Economic Development Business Analyst
Stephen Chait - Markham Director of Economic Development




Unionville Business Improvement Area
Strategic Planning Committee

To date:

e Developed new brand for Unionville

e Enhanced image as arts & culture destination

e |nitiated a master-planning process

1. The Situation
2. The Opportunity
3. Our Request
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Strategic Vision for Unionville

1. The Situation

Main Street Unionville is the “jewel” of Markham.
e unique, pedestrian-friendly neighborhood

e one in a small group of historic Ontario mainstreets that
remain vital, one-of-a-kind places - Niagara On The Lake,
Elora, Port Hope

e surrounded by a high-value
community that comes to
Main Street to socialize
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Strategic Vision for Unionville

1. The Situation

Main Street Unionville is at risk.

e post-recession spending patterns

e changing demographics

e increasing retail competition in surrounding areas

e pressure to remain a unique destination that has a
clear point of difference

e current by-laws based on outdated recommendations
e seasonal variables
= vacancies

= absentee owners
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Strategic Vision for Unionville
2. The Opportunity

Main Street Unionville has the potential to become an even
more valuable asset to Markham.

o exemplify how Markham communities balance “live/work/play”
e enhance tourism to the whole area
e enhance Markham'’s leadership in heritage preservation

e serve the goals of the Official Plan

. Environmental Systems

Healthy Neighbourboods

3

4.

5. A Strong and Diverse Economy : I CITY OF MARKHAM
6. Urban Design and Sustainable Development OIETE,IQAL
/. Transportation PART |

8. Land Use




Strategic Vision for Unionville
2. The Opportunity

What: Develop a Master Plan that takes into account all the
components of a vibrant heritage village.

e land use & zoning > 50/50 retail/restaurants

e retail strategies to foster economic vitality & live/work/play
balance

e traffic flow & access

e parking

e public washrooms & related support program
e lighting, security, video survellience

e connectivity to surrounding routes & districts
e civil engineering/hydrology




Mainstreet Unionville Precinct

A Village Centre

B Station Green

C Hwy 7 Gateway

D Main Street Extension
E Hwy 7 Urban Bivd

F Rouge River Valley

. Study Area
RRV Open Space System
B Mainstreet

Major Road Connections
B Go Transit Line
e o Pedestrian Path System
- 2015 Pan Am Facility
D Local Schools




Strategic Vision for Unionville
2. The Opportunity

How: Develop the Plan in 3 phases.

1. Pre-charrette > expert assessment of current
conditions and potential solutions (2-3 months)

e urban planner/architect e retail consultant
e traffic consultant/engineer e civil engineer

e |landscape architect
2. Charrette > collaborative design workshop (5 days)

3. Post-charrette > development of Master Plan Vision
Book in advance of preparing appropriate documents
(2-3 months)




Strategic Vision for Unionville
2. The Opportunity

How: Engage all stakeholders in the process.

e UBIA members

e Unionville Ratepayers’ Association

e Unionville Villagers’ Association

e Unionville Historical Society

e Unionville Village Conservancy

o City of Markham - Planning staff, Heritage Dept.
o City of Markham Council - Regional and Ward 3

e Any other stakeholders recommended by the City

> New Committee of Council: Main Street Unionville Committee
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The charrette process.
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Strategic Vision for Unionville
2. The Opportunity

When: Immediately - as soon as we can gather the
resources and support to start.




Strategic Vision for Unionville
3. The Request

e [nput and suggestions

e Recommendation by the Development Services Committee
to support the project

e Funds to hire consultants, organize the design charrette,
and prepare the follow-up Master Plan Vision Book

» $250,000
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Thank you!




