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Presentation Notes
Over 6.2 million people
A labour force of more than 3.4 million
Over 800,000 businesses
40 percent of Canada’s business headquarters
20 percent of Canada’s GDP
A CDN$317 billion economy

Source:  Statistics Canada, 2016
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Presenter
Presentation Notes
During the financial crisis, no Canadian bank or insurer failed and none required bailouts 

Since mid-2009, Canada has posted the fastest employment growth in the G-7, recouping all of the jobs lost during the recession

Canada’s credit rating reaffirmed at AAA by Standard & Poor’s and Moody’s Investors Service, making Canada the only G7 country with a stable top credit rating from both companies (Standard & Poor’s and Moody’s Investor Service, 2014) 
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Presenter
Presentation Notes
The Toronto Region consistently outperforms other cities, with one of the most diverse economies in North America supporting a variety of key business sectors.  From food processing and financial services to technology and energy; and from fashion and film to tourism and life sciences, the region’s multi-sector strength drives growth and innovation, helping to keep the economy resilient to economic downturns. 
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Presenter
Presentation Notes
Operating your business in Canada means lower costs for your company. Your success and ability to grow your business is directly related to the cost of doing business here. According to the KPMG Competitive Alternatives 2016 Report, overall Canada ranks second of the Top 10 countries with the lowest business costs, ahead of countries such as Australia, Germany, Japan and the U.S. Canada’s costs are 14.6 percent lower than the U.S. alone.

Over a 10-year average, the Toronto Region consistently provided businesses a competitive advantage, offering lower operating costs when compared to other major global cities. To put that into perspective, the Toronto Region is 18.2 percent more cost competitive than New York City, while offering access to the same market and consumer base, and an even more diverse and well-educated talent pool. Canada is cost-effective in areas such as labour and benefits, facility leases, transportation and utilities, digital services, and research and development.  
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Presenter
Presentation Notes
Your business is globally active, and in the Toronto Region you have access to a labour pool that is multicultural and multilingual that can help you effectively engage in international markets.  With this dynamic of cultures intersecting comes the capacity for innovation, creativity, and collaboration, making the Toronto Region one of the most progressive and innovative places in the world — providing a vitality that is continuously renewed with the introduction of new ethnic foods, music, film, art, and fashion.
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Presenter
Presentation Notes
Canada as a RMB hub

With Canada as the first RMB hub in the western hemisphere, companies based in North and South America can centralize payment activity in their own time zone further minimizing any exchange rate risk. 

Canada has many advantages as a Renminbi hub: 
•First RMB trading centre in the Americas
•Currency swap-line agreement between Central Banks of Canada and China
•Designation of Industrial and Commercial Bank of China (Canada) as the clearing bank in Canada (the first in the Americas)
•RQFII investor quota of 50 billion RMB that allows access to Chinese capital markets
•North American time zones that sit between Europe and China
•Well-developed financial infrastructure
•Capital markets and risk management expertise
•Strong and growing economic relationship between Canada and China
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Presenter
Presentation Notes
The Toronto Region is the most dynamic place to live in the world. The region provides endless opportunities for growth, a thriving market for businesses and a superior standard of living that is second to no other place on the planet.
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Presenter
Presentation Notes
Toronto named Intelligent Community of the Year by the Intelligent Community Forum at the New York Summit (June 2014), for creating inclusive economic opportunity and improving competitiveness through the use of broadband and IT in its Waterfront Community 
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Presenter
Presentation Notes
No matter where you come from, you can find yourself here.  Our diversity is a key strength in the region, making it easier for new immigrants to find cultural linkages and connections within the community that make integration into our society easier and more comfortable.  

“Toronto is one of the most diverse and dynamic cities in North America and an ideal location for Slack’s global expansion,” said Ali Rayl, director of customer experience at Slack. “We looked at a number of potential locations, but Toronto stood out for several reasons: it is home to a vibrant and diverse community of educated people, it has competitive business costs, and it’s a great place to live and work. We are excited to be part of this innovative community.”
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