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City as a platform

• Land: 1,000 acres
• Population: 41,000
• Employment: 39,000

Markham Centre:
Online Community Engagement

28 January, 2019
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“To create a complete and integrated community, containing a mix of uses suitable to a City Centre, 
including recreational, cultural and institutional facilities.”

MARKHAM CENTRE VISION

Markham Centre:
Online Community Engagement
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Markham Centre:
Online Community Engagement

Markham Centre Overview
 Approximately 

700 acres of 
development 
land

 Nearly 300 
acres of 
greenways, 
parks and open 
space

 Regional 
Centre with 
investments in 
transit (VIVA & 
GO)



4

MARKHAM CENTRE VISION

Markham Centre:
Online Community Engagement

 Align with Markham’s digital strategy 

 Adopt “YourVoiceMarkham” early on to inform our planning efforts

 Allow people to conveniently access the tool anywhere, anytime

 Engage groups of people typically under-represented in public meetings

 Offer communication choices to share feedback (ideas, stories & maps)

 Ensure easy tracking and reporting 

 Learn from discussions between participants online

 Support online engagement with in-person pop-ups

 In different locations

 Using a variety of interactive engagement tactics

Why Online Engagement?
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MARKHAM CENTRE VISION

Markham Centre:
Online Community Engagement

Markham Centre is the new downtown for the entire city. Community engagement 
will help:

 Identify and address community concerns and questions early on

 Educate everyone about Markham Centre today (developments, transit, 
parks/open space etc.) & the next stages of planning for our downtown

 Help the City identify key objectives in the early phases of the Markham Centre 
Secondary Plan Update – a unique city building opportunity

 Build community relationships early on by listening and using feedback to inform 
the process  

Why Now?
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MARKHAM CENTRE VISION

Markham Centre:
Online Community Engagement

 Engage all of Markham in an early 
constructive conversation about the 
future Markham Centre

 Understand the preferences and 
expectations (live, work, learn and/or 
play) for Markham Centre

What are we hoping to achieve?

 Inform and educate about the 
upcoming Secondary Plan Update

 Reach a broad audience that is 
representative of the diversity in 
Markham



Markham Centre:
Online Community Engagement

Tool 1: Interactive Map (Places)
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MARKHAM CENTRE VISION

Markham Centre:
Online Community Engagement

 Work with Corporate Communications on the launch (mid - Q1 2019):

 Engagement to last 2-3 months

 Platform to stay live throughout the Secondary Plan Update process

 Complete testing of the engagement site and finalize details of the launch

 Identify pop-ups at events and other in-person engagements (schools, youth 
groups, community centres, GO station, Cineplex etc.)

 Spread the word!

Next Steps



Thank you!

Markham Centre:
Online Community Engagement
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